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ÅEvolution from Traditional to Digital Media 

Consumption.

ÅHow do we reach consumers now?

ÅSearch, Surf & Social; Where Consumers 

really spend time

ÅReputation Management
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Whatôs Everyone Doing?
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How consumers find & engage you
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Consumers Transitioning to Digital
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Businesses Transitioning to Digital



How do you reach local consumers now?
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Disproportionate Media Alocation



The Search, Surf & Social Sales Cycle
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Vicky has a friend in Dallas Texas who is getting married. Vicky is the 

bridesmaid wanting to take her friend and three of the other bridesmaids 

to a special day at a local spa. She is taking all five ladies and is looking 

for a place that has great pre-wedding spa packages.

The Story

Story Time ïSearch, Surf & Social



Search

Vicky searches on Google and gets 5 or 6 results

She has heard of the ñCrescent spaò, but what is this ñSuzie-Q spaò? 

Vicky clicks on the link and goes to the ñSuzie-Q spaò website. 
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Vicky has to run off  to a meeting and decides to pick this up later.



Surf:

At the end of the day Vicky comes back to her 

desk to check her email and the news online. 

Vicky was leaning towards the Crescent because at least sheôs heard 

of them, but now she is curious about SuzieQs spa.
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She goes to CNN and wow! There is a 

display ad for SuzieQs spa!

Suzie-Q Day Spa

Vicky clicks on the banner and finds herself back on 

Suzie-Qôs site. Vicky browses through the site and 

thinks it looks pretty good.



Social:

Vicky goes to Yelp or CitySearch. Now instead of searching on 

ñwedding party spa packages dallasò she types in ñSuzie-Q day spaò.

Vicky is no longer searching, she is researching Suzie-Q, and she is 

doing it on a review site.

Maybe she didnôt see enough reviews to convince her that Suzie-Q is the 

right choice, so she searches Google specificallyfor ñSuzie-Q day spaò.ñ
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Suzie-Qôs map listing shows up on Google maps 

section with several reviews with 3.5 and 4 star 

ratings.

Vicky reads a review by another woman 

who brought her friends there for a pre-

wedding spa getaway who wrote that ñit was 

the best value for her money and really a 

great experienceò.
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Search, Surf & SocialéThe Stats



Manage Your Online Reputation

1. Grade yourself

2. Claim directory listings

3. Promote content

4. Mobilize advocates for reviews

Exchange Online Referrals

1. Seek referrals

2. Spread referrals

Check Your Online Reputation

1. Search Google, Yahoo, etc.

2. Read reviews on sites & 
directories

Manage Your Online Referrals

1. Set up social media profiles

2. Collect followers

3. Mobilize followers

Online 
Reputation

Online 
Referrals

Consumers Businesses

ÅGoogle yourself! Run a search for your business name, and business type.

ÅCreate profile pages on the review sites that impact your business most!

ÅGet your biggest fans to write authentic, positive reviews on those sites!

Quick Start:

Social Media Summary



The Search, Surf & Social Sales Cycle

Checks your 
reputation



Story Time - Pampers

April 2010 Rosana Shah complained about a diaper 

rash caused by Pampersô new Dry Max technology.

Pampers didnôt take her complaint seriously, so she took her 

story to Facebook.

Within weeks, her anti-Pampers site had close to 1000 

followers which prompted the Consumer Product Safety 

Commission to launch an investigation.

Mothers everywhere were calling news stations and posting 

videos and pictures of their babiesô diaper rash all over the 

Internet.



Searches for 

Product/Service

Visits Your Site

Checks Your 
Name on Search 

Engines

Contacts You

Visits Competitor
Checks Your 

Name on Review 
Sites
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90% of consumers 
trust the reviews 

they read!

58% of searchers 
visit a competitor 
site after seeing 

negative comments!

Sees Your Ad (TV, 
radio, mag., etc.)
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Searches for 
Product/Service

Insert image 

of person 

watching TV

86% of consumers check out business reviews 
online before making purchasing decisions.

How People Choose



Traditional Search Engine 
Optimization (SEO)

What it means: optimizing so your 

site shows up when consumers search 
online for your business type

Reputation 
Optimization

What it means: optimizing for what

shows up when consumers search 
online for your business name

The Goal: get at least one link to 

your business on the first page of search 
results for a few keyword phrases

The Goal: get as many positive 

links about your business on the 
first page of search results and 
minimize negative links

Note: Only 10% of users go past the first page of search 
results and the percentage is expected is continue to decline. 
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Reputation Optimization Defined



The goal is to optimize the entire page of results that consumers 
see when they search online for your business by name.

Tip: you should  
place search ads 
for your name !

Is your website in the top organic spot?

Does your maps listing appear?

Does any of your other content show up?  
Ex: YouTube videos, Facebook profile, blog, etc.? 

What review sites show up? Are the 
comments positive or negative?  

What appears when you search your 
business name + reviews or your business 
name + complaints?

Grade Questions

Search your business name on 
Google, Yahoo and Bing (MSN).

Reputation Optimization:
Step 1 - Grade Yourself


